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Sciences
| 1. Formation framework |

The Faculty of Economics, Commercial and Management Sciences includes:
- A specialized teaching staff of all scientific ranks capable of taking care of the
formation requirements.
- It has a library that contains a rich and diverse collection of books and references,
which is capable to providing the necessary scientific material in all specialization.
- Also, It has suitable structures to create an atmosphere conducive to study and
research.

\ 2. Entry Conditions
- Baccalaureate specialization according to priority:
- First priority: management and economy;
- Second priority: Mathematics;
- Third priority: Mathematical Technical
- Experimental Sciences.

\ 3. Aims of Formation

The Bachelor of Commercial Sciences is majoring in: Marketing aims to train students
specialized in various businesses and technologies related to the promotion of a product or
service, especially those related to electronic exchange of all kinds, awareness of consumer
behavior and how to negotiate and communicate with suppliers.

This training also contributes to enriching the positive role of the student, as well as:

* Spreading culture and knowledge through knowledge of various marketing methods and
techniques

» Knowing the legal articles that seek to protect the consumer or regulate competition.



* How to market the product outside the borders

\ 4. Target qualifications and capabilities

The specialization aims to:

- Supplying the public and private sectors with qualified personnel from senior cadres
specialized in marketing.

- Developing the marketing skill of the enrolled students, through a balanced focus on the
theoretical foundations and modern applied methods in the field of marketing.

- Deepening the academic background for those who wish to continue postgraduate
studies.

- Enhancing the skills that allow the student to assist in making decisions aimed at
development.

- Opening for the student opportunities to progress academically for master's studies

5. Regional and National Capabilities for Employability

Graduates in this specialization have many opportunities to work in production and
service institutions, banks, e-marketing companies, universities, in conjunction with the
academic skills that the student will possess, which vary between descriptive analytical and
quantitative measurement of school standards.

The possibility of employment remains important, especially within the framework
of job laws or within the framework of self-employment, given the diversity of the regional
capabilities of the region, as it presents opportunities to promote tourism, encourage
agriculture, and build industry.

6. Crossings to other disciplines

The student can specialize in:
- Health and Pharma Marketing. - Marketing Research

- E-Marketing - Green Marketing



6. Organizing Teaching in the semesters

The first semester

Study hours per week

Teaching units 14-16 courses | tutorials practical other
weeks. courses

Fundamental U
Introduction to économics 1 45h00 1h30 1h30
Microeconomics 1 45h00 1h30 1h30
Economic history 45h00 1h30 1h30
Finincial accounting 1 45h00 1h30 1h30
Methodology U
Statistics 1 45h00 1h30 1h30
Mathematics 1 45h00 1h30 1h30
Research methodology 1 22.5h00 1h30
Discovery U
Introduction to law 22.5h00 1h30
Introduction to sociology 22.5h00 1h30
Transversal U
Foreign language 22.5h00 1h30
Total semester 1 360h00 13h30 10h30




The second semester

Study hours per week

Teaching units 14-16 tutorial | practical
courses other
weeks. s courses

Fundamental U
Introduction to management 45h00 1h30 1h30
Microeconomics 2 45h00 1h30 1h30
Finincial accounting 2 45h00 1h30 1h30
Methodology U 1h30
Statistics 2 45h00 1h30 1h30
Mathematics 2 45h00 1h30
Computer science 22.5h00 1h30
Discovery U
Introduction to commercial law 22.5h00 1h30

Introduction to sociology of

o 22.5h00 1h30
organizations

Transversal U

Foreign language 2 22.5h00 1h30

Total semester 2 360h00 | 13h30 | 10h30




Third semester

Study hours per week

Teaching units v::(;lg courses | tutorials i?j:;cezl other

Fundamental U
Business Management 45h00 1h30 1h30 75h00

45h00 1h30 1h30 75h00
Macroeconomics1

45h00 1h30 1h30 55h00
Cost accounting
Methodology U

45h00 1h30 1h30 30h00
Statistics 3

45h00 1h30 1h30 30h00
Financial mathematics

22h30 1h30 1h30 02h30
Methodology 2
Discovery U
Monetary economics and capital 45h00 1h30 1h30 55h00
market

22h30 1h30 1h30 02h30
Computer science 2
Total semester 3 337h30 10h30 10h30 1h30 327h30




fourth semester

Unité d’Enseignement VHS V.H hebdomadaire
9 14-16 sem. C TD TP Autres
UE fondamentales
Business Management 45h00 1h30 1h30 75h00
45h00 1h30 1h30 75h00
Macroeconomics?
22h30 1h30 57h30
Fiscal finance
UE Méthodologies
marketing 45h00 1h30 1h30 55h00
Financial mathematics 45h00 1h30 1h30 80h00
UE transversales
) 22h30 1h30 02h30
Ethics
U E de découverte
22h30 1h30 02h30
Computer science 3
Total semester 4 270h00 10h30 06h00 1h30 270h00

the fifth semester




Semester

Weekly hours
. . hours
Teaching unit . Practical
15 Weeks Lecture | Tutorials Other
courses
Fundamental Teaching Units / / / /
Marketing Information Systems 120 h 1.30h 1.30h 05 h
Market research 120 h 1.30 h 1.30 h 05 h
Consumer's behaviour 120 h 1.30 h 1.30h 03.30h
Methodological Teaching Units
Marketing Services 100 h 1.30 h 1.30 h 404 h
Connections 80 h 1.30 h 05.30 h
Exploratory Learning Units / / / /
Consumer Protection Law 45 h 1.30 h 01.30 h
horizontal education unit / / /
Foreign Language 2230 h - 1.30 h -
Total semester 5 607 h 30 09 h 7.30 h / 24 h 30




sixth semester

Semester Weekly hours
. . hours
Teaching unit . Practical
14-16 Weeks | Lecture | Tutorials Other
courses
Fundamental Teaching Units / / / /
Strategic Marketing 120 h 1.30 h 1.30h 06 h
International Marketing 120 h 1.30 h 1.30h 06 h
Electronic Marketing 120 h 1.30h | 1.30h 06 h
Methodological Teaching Units / /
Database Analysis 120 h 1.30 h 1.30 h 1.30h 03 h
Internship Report 90 h 1.30 h - 06h
Exploratory Learning Units / / / /
Competition Law 45 h 1.30 h 1.30 h 01.30h
Horizontal education unit / /
Foreign Language 2230 h - -
Total semester 6 637 h 30 09 h 730h | 1.30h 27 h
\ Evaluation Method

Continuous monitoring with the inclusion of a final exam

Teaching Language

Arabic Language




	لسانس تسويق EN
	ليسانس تسويق FR
	ليسانس تسويق AR



